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Project Overview

• Fortune 100 Global Life Sciences company

• Assess content and user experience of 

beta website

• Included diverse userbase of customers 

(scientists), targeted non-customers and 

internal stakeholders



Challenges

• Complex qualitative engagements required

• Multiple time zones

• Client observers wanted to engage from 

multiple locations

• Complex recruitment and scheduling 

• Tight budget and timeframe



Solution – itracks Video Interview Software 
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The Results

The project provided valuable insights including web design 
recommendations to provide additional navigation  links at  the 
top of the home page, branding recommendations to 
incorporate the brand both in the messaging as well as 
emphasizing the brand identity throughout the site, enhanced 
search functionality and content recommendations.



Why itracks?

Technology
• Real time, user friendly software
• Non-invasive, not intimidating for first time users
• Robust data gathering capabilities
• Creates great verbatim and video clips for reporting
• Assisted with implementing additional clickographic tracking to the platform 
• Polling feature to administer “quant questions”

• Flexible with last-minute rescheduling and back end support
• Dedicated tech support for interviews 
• Process in place to support a complex methodology and 

sampling structure

Customer Service



Deborah McConchie
deborah.mcconchieseamster@gmail.com

Joan Seamster
joan.mcconchieseamster@gmail.com

McConchie and Seamster leverages our individual marketing strategy, communications, 
branding and VOX strengths into a nimble and targeted boutique Marketing Agency. 
Our mission is to provide actionable and strategic marketing insights to support the 
overall business strategies of your organization.

Require Full Service Researchers with 
Online  Qual Expertise? 
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Interested in Conducting Your Next Project 
Using Online Qualitative?



Interested in Conducting Your Next Project Using Online Qualitative?  
Contact us for a project consultation discussion!

www.itracks.com

www.facebook.com/itracks

www.twitter.com/itracks

www.linkedin.com/company/itracks

www.youtube.com/user/itracksonline

Garnette Weber
itracks
gweber@itracks.com

Phone: 1-306-665-5026
www.itracks.com

http://www.itracks.com/
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